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Off to a Good Start: Taking Off with ppi’'s Software

The Standard Group from Kenya Celebrates One Success After
Another

The success story of the Kenyan media company The Standard Group Ltd.
during the last two years is unparalleled. Within a very short period, it
refurbished its entire organization and newspaper production. Obscure,
manual processes have given way to automated, transparent processes,
productivity has increased manifold, and complicated workflows have been
replaced by a fully integrated workflow from start to finish. The Kenyan
media company has switched completely to ppi Media’s Publishing Suite and
has since scored one success after another.

Hamburg, February 16, 2016. In October 2013, The Standard Group
commissioned ppi Media to install a wide range of solutions for its planning,
production, ad, prepress and editorial workflows. After a period of just six months,
ppi Media’'s workflow had been fully implemented. The results are impressive:
higher productivity, launching The Nairobian on the market, and fast-growing local
journalism due to its five new regional editions. Francis Munywoki, Managing
Director of Print Business & Director of Innovation, is extremely satisfied with the
performance of The Standard Group: “Before deciding in favor of ppi Media’s
publishing software, our workflow was lacking transparency. Frequently, we never
even knew where articles came from and which media they were to be published
in. We had no clear idea of what the production workflow looked like, and
sometimes we didn't even manage to publish our newspaper on time. With ppi
Media, things are different.”

Success story: The Nairobian

The Standard Group has achieved outstanding success, in particular with its
weekly tabloid newspaper The Nairobian. With gossip and stories on celebrities,
politicians, scandals and critical opinions on state affairs and the government, the
editors have hit the mood of the times. Starting with a circulation of 12,000 copies
when it was first published in March 2013, the newspaper now boasts a daily
circulation of 150,000 copies. The media company’s goal is to continue growing
with The Nairobian in the future too, and to reach a circulation of 200,000 copies in
2016. In addition, the popular tabloid is not only to be published once on Fridays,
but twice a week instead. Currently, Francis Munywoki and his colleagues are also
investigating whether it would be profitable to expand sales of The Nairobian to
other African countries. Even now, The Nairobian is sold outside Nairobi, for
example in Uganda and Tanzania.
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This press release contains projections for the
future based on the well-founded assumptions
and prognoses of the management of ppi
Media GmbH. Though management believes
these assumptions and estimates to be correct,
actual developments in the future, as well as
actual operating results, may deviate from
those put forward by management due to
factors beyond the control of the company,
such factors to include, for example, fluctuating
exchange rates, changes within the graphic arts
industry, or any other unforeseen economic
and/or market transformations. ppi Media
GmbH makes no guarantees that future
developments and/or future operating results
will match any of the numbers and/or
statements put forth in this press release, and
assumes no liability if such situations arise.
Furthermore, no responsibility is assumed for
updating any of the statements and/or figures
contained herein.
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The Standard Group’s decision to invest in highly sophisticated publishing software
for automated newspaper production has paid off. The full case study can be found
on ppi Media’s website:
https://www.ppimedia.de/ppi/sites/default/files/documents/referenz/cs _standardgro
up_workflow en 201601.pdf

ppi Media GmbH is the leading international workflow specialist for newspaper and
magazine publishers, as well as printers, corporate publishers and groups, and
SMEs. Its main focus lies in the development of highly efficient software solutions
on a global scale. ppi Media is the market leader in the field of automated
newspaper production. 80% of all daily newspapers on the German market are
produced using ppi Media products. Many more installations can be found in Asia,
Europe, Africa and the USA. A subsidiary of the Evers-Frank Group, ppi Media has
its head office in Hamburg and branches in Kiel, Germany, and Chicago, USA. For
more information visit www.ppimedia.com
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