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BACKGROUND 
After the enthusiastic reception of 48 Values from the 
News: The Straits Times Guide Building Character, 
demand for a similar product for elementary-level learners 
emerged.  

To address the need, The Straits Times launched a story-
making book designed to emphasise play time and 
creative learning in schools and at home.  

Encouraging elementary-aged young readers to engage 
with current affairs and English language learning, the 
broadsheet revisited an age-old crafting idea for this: a 
lively, tactile resource that would  address young readers’ 
needs for learning English, critical thinking and character 
development. 

Its activities, pegged to the news, were developed to improve the reader’s grasp of the 
English language, and encourage exploration, values learning and the development of 
life skills. Used at home, it would encourage bonding among families, as they journey 
through a year of current affairs.  



BACKGROUND 

STORYTELLING is at the heart of any mature culture and 
the transmission of values. Indeed, the news itself has 
been classified as “literature in a hurry”.  

While tablets and mobile apps have become the rage in 
classrooms, there is also a growing need among teachers 
and parents for a resource that is both tactile, 
customisable and creative. 

Identifying the process of collecting, composing and 
contextualising experiences through scrapbooking as a 
fundamental building block for the skill of storytelling, The 
Straits Times young reader programme launched STep: 
My Year In The News, was designed to be a “living book” 
that could grow with users. 

With stickers and accessories provided, as well as instructions on how to “personalise 
the news”, the process provokes thought and discussion, while being a whole lot of 
fun.  



STep: My year in the news 2014, is a scrapbook folder with lesson 
activites pegged to the news, designed to get children reading, thinking and 
crafting with The Straits Times all year. 

   
OBJECTIVES 
•  The Straits Times aimed to extend the reach of its NIE efforts beyond schools 

to families by connecting them with its community and enrichment partners.  
•  It wanted to engage elementary-school level young readers through the news, 

by getting them to develop and record their own stories alongside the news. Its 
aim is to nurture strong values and an early understanding of citizenship and 
character development through the creative use of the news to teach. 

•  To establish an on-going dialogue with families and home subscribers, in 
addition to schools, through regular lesson mailed to users throughout the 
year.  

AUDIENCES 
•  Young readers in elementary schools 
•  Young parents with young children / extended families 

DESCRIPTION OF PROGRAMME 



1.  To build confidence in children and improves their self-image through 
discovery. 

2.  To inspire self-learning, discovery and curiosity, improve vocabulary and 
linguistic skills, encourage kinesthetic learning. 

3.  To use the news to encourage story making and the process of 
creativity. 

4.  To encourage a sense of accomplishment through the completion of 
regular learning tasks. 

5.  To establish a global context for a child as he develops his identity, in 
relation to the world, which leads to a sense of connectedness to his 
community. 

6.  Using photographs and news stories to initiate discussions about 
various issues and current affairs. 

7.  Restore the agenda-setting function of the news through activities 
designed to encourage quality family time.  

8.  Encouraging self-expression and reflection through the 
documentation of their responses to their experiences and 
adventures.  

9.  Encouraging critical thinking through the process of journaling.  
10.  To establish a record of young readers’ reflections, their unique 

perspectives and memories of family events. 

LEARNING OBJECTIVES 



OCTOBER - DECEMBER 2013 
The Straits Times Schools team created unique content, templates and lesson 
activities, as well as a suite of stickers and punch-out cards for the scrapbook. Content 
would be classified under different tabs. 

JANUARY - FEBRUARY 2014 
STep: My Year In The News 2014 went into production. It was available to all schools 
and home subscribers of The Straits Times for pre-orders. 

MARCH 2014 
STep: My year in the news 2014, was launched with an exclusive parent-child workshop 
to demonstrate how the publication can be used at home. The event partners were 
experts from leading craft retailer PaperMarket, who taught scrapbooking to 30 parent-
child participants. This workshop led to demand among parents for more. 

JUNE 2014 
Launch of Young Storymaker's Camp: A two-day non-residential camp for 60 
participants in June 2014. Children explored Singapore’s heritage and interest sites, 
then created stories at a craft sessions with their parents. 

ONGOING 
Digital Updates: Free monthly digital add-ons for all subscribers. 

PROGRAMME TIMELINE 



PARENTS 
• The folder’s content has gone beyond its initial audience, and is now available 
at bookshops nationwide. 
• The scrapbook has been popular especially among parents keen for ways to 
connect with their children using a readily available resource. 

SCHOOLS 
• The product has lead to subscriptions to its parent print edition, plus bulk buys 
of the scrapbook to be included into the syllabus for young readers among 
teachers.  
• Schools have signed up to buy the product for entire levels of pupils, while 
parent support groups are asking for customised workshops. 

PARTNERS & SPONSORS 
• VENUES FOR LEARNING JOURNEYS: ArtScience Museum, National Museum 
of Singapore, Maritime Port Authority, Singapore Flyer. ENRICHMENT 
PARTNERS: The Science League, as well as PaperMarket, which provided 
crafting expertise to run workshops 
• CONTENT SPONSOR: The Ministry of Health came aboard as a partner for 
content to educate young children on the values and dignity associated with the 
vocation of nursing. 

KEY PARTNERS 



PROGRAMME 

Parent-child teams were 
taught scrapbooking 
techniques during the 
launch event. 

60 participants 
went on a two-
day non-
residential 
holiday camp 
learning and 
scrapbooking 
the adventure. 



PROGRAMME 

The Straits Times Young 
Storymaker’s Camp. 



PROGRAMME 

The programme included a step-by-step guide to scrapbooking. 



TWO SECTIONS, INCLUDING A 40 PAGE LEARNING ACTIVITIES TAB AND 10 
SHEETS OF STICKERS, DIE-CUT ACCESSORIES, SPECIAL WORD BANK CARDS 
ETC… 

INSIDE THE FOLDER 



INSIDE THE FOLDER 

Learning activities 

Stickers and 
embellishments 



DIGITAL UPDATES 



Said Zayan Karimi, nine, a Primary 3 pupil from Tanjong Katong Primary 
School: “There are so many pictures and stickers, stickers and stickers.”"

He included a story about plants from Little Red Dot in his scrapbook page, 
saying: “I like science stuff. Iʼm learning about diversity.”"

Dianne Sim, 12, a Primary 6 pupil from Nan Chiau Primary School, liked the 
word-bank cards, saying: “Theyʼre cute and innovative.” She was at the 
workshop with her parents and younger brother Favian, aged seven, a Primary 
1 pupil in the same school."

Dianne, for one, already keeps up with the news, especially those about 
murders and disasters. She said: “Itʼs very interesting.”"

On why the family chose to attend the workshop, Dianneʼs mother, Madam 
Grace Teo, 42, said: “Itʼs good for the kids to be more exposed to current 
affairs, not just in the context of textbooks.”"

OTHER RESPONSES 



LEARNING VALUE:  
• The scrapbook, with a longer shelf life, has extended the frequency of use of 
the main newspaper and its related online products in schools. 
• Given its functionality to be used across different subjects (English, social 
studies, character and citizenship), it received great support from community 
and venue partners. 

READERSHIP / REVENUE GROWTH:  
• Product sales (estm 10,000 print run) is expected to fetch $70,000 in profit by 
the end of the project from the sale of the product alone. 
• Working with event partner PaperMarket, the storymaker camp generated 
$16,800 in revenue 
• Potential for ad revenue: sale of tabs / ads in digital updates 
• Sales/marketing of additional tabs for sponsorships 

BRAND VALUE / SUSTAINABILITY: 
• The Straits Times’ association with the creation of stories and transmission 
of positive values among elementary school learners.  
• Schools and parents appreciate its peg to current affairs and the news, 
which keeps activities fresh. 
• It also extended the use of the newspaper’s print edition among a greater 
number of learners. 

BENEFITS FOR THE STRAITS TIMES 



WHAT USERS SAY 

"We wanted to spend more time with my son 
to really get him engaged with learning 
English. With this kind of globalised era, it's 
good for the kids to be more exposed to 
current affairs, not just in the context of 
textbooks. It's very important for them to be 
more broad-minded.“ "
--Madam Grace Teo, 42, parent who attending 
the first scrapbooking workshop with her husband 
Richard Sim, 46, and two of her children, Dianne 
Sim, 12 and Favian Sim, 7. "

Madam Linda Tan, 43, who attended the 
scrapbooking session with daughter Maegan, 8"
"This is more organised. They have the 
templates all ready. It's integrated with 
objectives. … I hope she will be immersed in 
current affairs.""

Having fun at the workshop, Ms Jesslyn Khoo, 
33, and daughter Rui Teng, five, cut and pasted 
colourful strips of paper and poring over Little 
Red Dot. Participants created personalised 
pages with stickers and word-bank cards."



THE END 


