
Namibia	  Media	  Holdings	  	  
School	  Newspaper	  Project	  

• Name	  of	  the	  programme:	  Namibia	  Media	  Holdings	  School	  Newspaper	  Project	  

• Category	  of	  the	  entry:	  News	  in	  Educa;on	  &	  Public	  Service	  

• Sponsoring	  news	  publisher:	  Namibia	  Media	  Holdings	  h>p://nmh.com.na/	  

• Complete	  address:	  General	  Murtala	  Muhammed	  Avenue,	  Eros,	  Windhoek,	  Namibia	  

• Name,	  e-‐mail,	  job	  <tle	  and	  phone	  of	  project	  director:	  Helené	  Bam	  |	  	  helene@we.com.na	  |	  
journalist	  and	  youth	  coordinator	  |	  +264	  81	  297	  2228	  

• Circula<on	  and	  frequency	  of	  the	  newspaper	  or	  reach	  of	  online	  site:	  36000	  per	  edi;on	  
(school	  newspaper)	  

A	  one-‐sentence	  descrip<on	  of	  the	  project:	  The	  NMH	  School	  Newspaper	  Project	  aims	  to	  
educate	  and	  equip	  a	  new	  genera;on	  of	  newspaper	  and	  media	  lovers	  through	  the	  
establishment	  of	  scholar	  editorial,	  design,	  and	  mul;media	  teams	  that	  are	  responsible	  for	  
their	  own	  publica;ons	  under	  the	  leadership	  of	  the	  project	  manager.	  

Target	  of	  project:	  15-‐18	  years	  



1.Descrip;on	  of	  project	  and	  ra;onale	  	  

1.1	  Descrip;on	  
•  The	  NMH	  School	  Newspaper	  Project	  	  aims	  to	  encourage	  a	  

younger	  genera<on	  to	  embrace	  print	  and	  online	  media	  
though	  crea<ng	  their	  own	  media	  plaDorms.	  

•  Eight	  schools	  in	  Windhoek	  are	  currently	  involved	  in	  this	  
project.	  Each	  school	  has	  its	  own	  editorial,	  design,	  
mul<media,	  and	  design	  teams	  that	  are	  responsible	  for	  
crea<ng	  content,	  copy	  edi<ng,	  the	  design	  of	  their	  papers	  
and	  mul<media	  engagement	  with	  their	  audiences	  	  

•  Each	  school	  has	  the	  opportunity	  to	  compile,	  design	  and	  
print	  their	  own	  newspaper	  three	  <mes	  a	  year.	  	  



1.2	  Goals	  
•  The	  goals	  of	  the	  project:	  
•  Expose	  students	  to	  the	  	  various	  career	  possibili<es	  within	  

the	  media	  field	  
•  Empower	  and	  equip	  students	  with	  key	  media	  skills	  such	  as	  

content	  crea<on,	  ethical	  journalism,	  copy	  edi<ng,	  design,	  
photo	  journalism	  and	  mul<media	  journalism.	  	  

•  Teach	  students	  the	  importance	  of	  a	  free	  and	  fair	  media	  
through	  their	  own	  prac<cal	  experience	  of	  prin<ng	  their	  
own	  newspapers.	  	  

•  Educate	  and	  empower	  students	  to	  see	  their	  world	  with	  
new,	  inves<ga<ve	  eyes.	  	  



1.3	  Target	  Audience	  

•  The	  target	  audience	  of	  the	  editorial	  and	  
design	  teams	  are	  students	  that	  are	  between	  
15-‐18	  years	  old.	  	  

•  The	  target	  audience	  of	  the	  readers	  are	  the	  
youth	  as	  well	  as	  parents	  and	  community	  
members.	  	  



1.4	  Relevant	  examples	  and	  work	  produced	  

•  Photographs	  of	  training	  and	  design	  mee<ngs	  are	  included.	  

•  Photographs	  of	  a	  visit	  to	  the	  prin<ng	  press	  is	  also	  included.	  Each	  
school	  has	  the	  opportunity	  to	  visit	  Newsprint	  on	  the	  day	  that	  their	  
first	  edi<on	  is	  printed.	  	  

•  Images	  of	  the	  first	  eight	  front	  pages	  produced	  by	  the	  respec<ve	  
editorial	  and	  design	  teams	  are	  included	  in	  this	  presenta<on.	  

•  The	  PDF	  as	  well	  as	  digital	  versions	  of	  the	  first	  edi<on	  of	  all	  eight	  
school	  newspapers	  are	  available	  online	  at	  hRp://
www.schools.com.na/	  



GeUng	  training	  and	  doing	  the	  layout	  
of	  their	  papers	  	  



Going	  to	  the	  printers	  	  



w	  










